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Nakup, distribuce a
programovani filmi v CR



Filmovy trh

* Kino—-DVD —-Pay TV - Free TV - VOD
* Klasicka distribuce —

- Studia — system zastoupeni, systém
sublicenci, PR na festivalech

- Nezavisli — americti nezavisli, evropske
firmy

- Producenti, Ceske filmy



Filmove festivaly

Hlavni festivaly a trhy — Cannes, Berlin,
AFM, Toronto

AB festivaly — Rotterdam, Locarno, San
§ebastian, Karlovy Vary, Moskva,
Sanghaj, Pusan atd.

Dokumentarni festivaly a trhy — Nyon,
Amsterdam, Jihlava

Lokalni festivaly — Febiofest, Otrly divak,
DEF, FFF, Der Film



Distribuce v CR

* Klicovi hraci — Bontonfilm, Falcon, TV
Nova, AQS, Magicbox, Negativ, Boucek,
Svérak, Palace Cinemas, Cinestar

» Alternativa — Aero, ACFK, Cinemart,
Artcam

* Support — Media Desk, Unifrance,
ambasady



Bontonfilm
® Falcon
®\\arner Bros
u Bioscop/Magic Box
mSP|
Hollywood
Aerofilms
® Pragofilm/SPI
® Palace Pictures
Cinemart
=35 mm
Blue Sky Film
Artcam
ACFK
Atypfilm
Intersonic
NFA
Felicius
Vivatscreen
JSAF o.s.
K2s.r.o.



Studia, klicové
ceske filmy

® Nadnarodni
firmy

m Nezavisli



Dalsi prodej filmu

DVD — hlavni hraci — Bontonfilm,
Magicbox

Stanky, edice — FIlmEX, Respekt
Pay TV — HBO, Filmax

Free TV — CT, NOVA, PRIMA
Digitalni kanaly — Barrandov

VOD - topfun.cz, docalliancefiims.com,
theauteurs.com



Pripadova studie — ANTIKRIST

Nakup filmu — stadium scénare 2008
Prvni uvedeni v Cannes 2009

V CR — Karlovy Vary

Festival francouzskeho filmu

Vstup do kin 26. 11. 2009

Pet kopii alokovanych pro multiplexy,
jedna pro Svetozor



e vizual

Polsko Dansko

Francie

L
ST
b4

UK g Italie

ANTICHRIST

- - i
fL- . o

(LY, [T T Y s

1 Il-l.l.'.l ml
i
1Tr WA

i
£ 4 bt

WL B IR
MimE Ty

TRIAL S
FITWA T

o A
-







Press:

- One 1/8 ad and one 1/2 ad in Respekt magazine (biggest cultural and political
weekly magazine; Czech “Economist”, printed the week of the release and the week
after it)

- One 1/4 ad in A2 magazine (cultural weekly magazine)
- One 1/1 ad in Cinepur (film magazine released every two months, November issue)

- Two 1/8 ads in E15 (business daily newspapers, printed on Thursday an Friday on
the week of release)

- One 1/2 ad in Houser (programme magazine delivered to the cinemas, pubs, clubs
and public places on the day of release)

Radio:
- 60x 30s spots on Radio 1 (same profile as British Radio 1)



Outdoor:

- 4x 10s spots/an hour on big TV screens during the week of release (one is located
in the center of Prague close to two key shopping centers Palladium and Kotva, the
other one is located above the highway entrance to the center and visible from
several public parks and places)

- Banner 3x6m above the entrance to the Lucerna passage (where cinema Lucerna is
located) visible on one of the most exploited tram stops on the corner of the
Vaclavske namesti

Web:

- Banner on csfd.cz (biggest Czech film webpage similar to imdb.com)
- Banner on cinepur.cz

- Page on facebook.com

- Promo at our webpage artcam.cz

Other:
- 6000 flyers A6 distributed in Prague’s clubs, theatres, pubs and cafes
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